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Direct-viewing and reflection about “The medium is the message” 

The premise of "The medium is the message" is that he believes the media research 

methods should not only consider the content but also the medium on which the operation could 

be triggered. In the past,  people maybe are not aware of psychology effects and social 

consequences of medium. Thus, in the paper of “The medium is the message,"  McLuhan 

informed us we should learn how to gradually and persistently accustomed to splitting and 

cutting of all kinds of things as a means of control transaction. The content of media once made 

us turn a blind eye for nature and essence of the medium. Nevertheless, we need get the further 

and deeper approach to reflect and explore how the medium can become a kind of message and 

effect us. 

1. What influences did the medium bring to the society and individuals? 

We need  to think about the extension of a new dimension for medium in communication 

affairs. The main point is concentrate on the consequences of the impact of media and how t 

produce it in society. At the same time, we can not ignore the scale of influence which refers to 

the practice of people in the medium will produce the relevant standards and methods. The 

specific content of such standards and the way of medium would determine the nature and 

substantial of the medium itself. Generally, the common view is that the medium is merely a tool 
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or a carrier. The content of medium which have an impact on the audiences rather than the 

medium itself. However, McLuhan indicated that the medium itself is a kind of the content and 

inseparable with content. Moreover,  the medium itself has impact on audiences and the direct 

consequence of medium produced by actual practice will generate new standards which is not 

only determined by content of medium. 

2. Wether a medium can be another kind of medium’s content? 

The substance of any of the medium must contain some text, audio, images or other  

symbols can be transmitted. And these things itself are a kind of medium. Such as the content of 

word is text, the text is content of printing which also can be the content of telegram. The 

extension of the concept of medium is wide and broad. media must contain a product of the 

human’s spirit that contains the qualities which people could understand. And spirit itself is a 

medium and can be transmitted. External form of expression of the medium determines the 

content of the medium, such as language of broadcast is very different from the the language of 

television or newspaper. But the nature and characters of these languages are dissimilar among 

different carrier due to the substance of medium is disparate. A medium could not have isolated 

significance and existing and any kind of medium could achieve its own significance and value 

only in the interaction with other medium. 

3. What is the messages or content of medium? 

The vital role of medium in the dissemination of mass communication and function of 

medium in the process of human interaction are deserved to research. We can clearly see that We 

saw deer McLuhan not only get inspiration from Shakespeare who has numerous illustrious 

literary works and also get lots of circumstantial evidence from the doctrine of economists, film, 
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painting, theater arts, even military history and even medical theory to illustrate the idea of "the 

medium is the message”. The pivotal and crucial key in whole of human interactive and 

communicated society is medium the constant and durable development rather than those 

fleeting information or messages. 
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